
At Channel 3 Kids Camp we believe that ALL children 
deserve a Kids Camp experience regardless of their financial, 

developmental and/or physical abilities. 

2018



• EXCELLENCE: We provide the best possible variety of activities
and opportunities for our participants with emphasis on choice.
We empower our staff, board, and volunteers to achieve this
through professional development and accreditation at the
highest standard.

• REPUTATION: We value our long and historical legacy of
providing opportunities that greatly impact and enhance the
lives of all those we serve. We operate our organization with a
commitment to accountability, integrity, and honesty.

• RESPECT: We respect every individual’s unique qualities and
capabilities. We recognize and promote the value of a healthy
environment and positive relationships. We honor our history by
upholding the vision of our founders.

• COMMUNITY: We commit to developing and maintaining long-
term relationships with participants, families, volunteers, and
funders in the communities we serve. We embrace diversity and
inclusion in every way. We promote leadership and tolerance
within our communities. We hold ourselves as responsible
members of the community, as demonstrated through
partnerships, opportunities, and active involvement.

• Continue to expand and update our facilities to maximize our ability to best serve our diverse and growing
population groups, providing quality educational and recreational experiences for children of all abilities.

• Continue to seek and actively pursue collaboration with communities, organizations, and individuals to
provide greater opportunities for our current and future participants.

• Be recognized as an independent non-profit organization whose sound fiscal management and use of best
practices promote maximum growth for the future.

• Recruit dedicated Board Members to advance our mission through governance; recruit and train qualified
staff to build, manage and enhance our organization & programs.

• Cultivate an active volunteer base through community engagement.
• To advance our 100 year plus reputation of providing the highest quality recreational and educational

program for participants of all physical, developmental and economic abilities.

The mission of Channel 3 Kids Camp is to provide fun 
year-round opportunities to children of all abilities, 
families, and communities through educational 
and recreational programs that promote diversity, 
acceptance and environmental appreciation. 

VALUES

MISSION

VISION

Our 150 acre property sits alongside the 
Skungamaug River providing a wonderful 
opportunity for play and exploration.



Leading a not- for- profit organization is an exciting and challenging responsibility. We both take it 
very seriously. We have had a great year of working with our staff and our board of directors to ensure that 
Connecticut’s children have the opportunities all children deserve while at the Channel 3 Kids Camp. 

The winter of 2018 took a toll on the camp. With the amount of snowfall and the record breaking 
school closures, weeks of Natures Classroom were canceled and the camp started 2 weeks late. As we opened 
our pool last spring, we discovered that we had a major issue with the expansion joint in our pool built in 
1965.  A temporary fix got us through the summer but the rest of the year was dedicated to raising the funds 
needed to complete this project. By the end of the year, we were the recipients of funds raised by Mark Brown 
and his son Mark as they rode Coast to Coast for the Kids. Those funds along with gifts from many others have 
brought us close to our goal at this writing. We are continuing to work to raise the resources necessary by the 
end of March so that we can begin the process in time for our 109th summer in 2019. For updates, please 
check out our website at www.channel3kidscamp.org.

We are pleased that the financial position of the camp has stabilized. We have had 12 years of capital 
improvements, which needed to be completed in order for us to continue to serve the children.  While the 
financial statements reflect a deficit of $286,272, of which $368,744 is attributable to our depreciation of the 
more than 4 million dollars’ worth of improvements completed to date. Operationally we were able to show a 
surplus of $82,472.  Those funds helped us to complete some necessary repairs and have the assets necessary 
to start 2019 on the right path. 

As we start Channel 3 Kids Camp’s 109th year, we thank you for your support. Every gift makes a 
difference. Thank you for being the difference in the lives of so many of Connecticut’s children. 

– Denise K. Hornbecker, Chief Executive Officer – Jillian Wood, Board President

FROM THE CEO AND BOARD PRESIDENT

2018  FINANCIALS

For year ending December 31, 2018

Net Assets (beginning) 3,164,749

Revenue:
Public Support 1,360,185
Program Fees 831,824
     Total Revenue 2,192,009

Expenses:
Summer Programs (1,021,630)
Off-Season Programs (487,912)
Fundraising (550,910)
Management & General (417,829)
     Total Expenses (2,478,281)

Net Assets (ending) 2,878,477

Lowes fulfilled the camp's wish list and brought 
in the Surprise Squad for the big reveal.
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CHANNEL 3 KIDS CAMP OPERATES YEAR-ROUND

Day Camp - We can host 85 kids during each of 10 weeks of Day Camp, and nearly all were full last year! Daily 
swimming lessons and a chance to try all the camp activities are perfect for younger campers.  Day campers 
enjoyed new Friday fun, including a “tough mudder” style obstacle course and “color run” along with the popular 
weekly talent show.  

Overnight Camp - We served children from over 100 towns across Connecticut this past summer!  Overnight 
camp life promotes leadership, diversity and integrity with activities that broaden self-esteem, communication 
and respect for others. Overnight campers chose from weekly electives including high and low ropes challenge 
course (with a zip line!), performing arts, nature exploration, sports and science along with their usual activities. 
Every week featured a theme day including Music Fest, Carnival Day, and Color Wars (messy but fun!).  This 
continues to be our most popular program.

Preschool Day Camp - Children ages three to five enjoyed a modified version of our day camp program, 
tailored to their size, interests, and abilities. It’s so much fun to watch the little ones explore the camp!

Vacation Day Camps - Channel 3 Kids Camp was the place to be for school days off this past year! October, 
February & April day camp session were full as we explored Around the World, Transportation, and other fun 
themes. The kids learned how to cook and bake, build with their hands and explore the land around the camp.

Teen Leadership Program -  -  The teen leadership program continues to grow. Teens build their leadership, 
teamwork and problem solving skills.  Community service projects in 2018 included completing the Pink Trail at camp 
for children with physical or sight challenges, volunteering at the Windsor Locks Bradley Road Race, volunteering at 
the annual  Holiday Light Fantasia. This program for teens who’ve aged out of overnight camp but have shown 
developing leadership skills and a desire to become camp counselors runs for two, four-week sessions each summer 
and day-long weekend retreats during the school year.

Open Arms Childcare Center - Children from as young as 15 months to 5 years of age attended the Open Arms 
Childcare Center. The children took advantage of the camp grounds and enjoyed hikes, the playground, and 
even water activities during the summer. We opened a third classroom this year.



Respite Weekends - Respite Weekends are offered to assist children with special needs and we served these 
children during weekends, as part of our program, from September-May. These weekends also serve children 
who are DCF involved, as respite provides support to foster parents and helps to stabilize placements. Respite 
weekends focus on building independence and socialization skills. Typically developing siblings of those with 
special needs are welcome to these weekends.  We encourage all children to work together as an inclusive 
team for games, cooking and baking and group activities.

Facility Rentals -  Channel 3 Kids Camp continues to host Nature’s Classroom, which brings school groups each 
week from September to November and March through June. In addition, our entire facility is available for 
weekend group rentals. 

Special Groups - While we welcome campers of all abilities throughout the summer, we also collaborate 
with great organizations that serve specific populations. For the 9th straight year we hosted Operation Purple 
week in collaboration with The National Military Association to provide children of active duty and deployed 
military families a chance to share common experiences and to build pride in their families’ service.  We offered 
Camp Courage through The Epilepsy Foundation of Connecticut for children and young adults 8-21 who live 
with the seizure disorder.  Sibling Connections is a unique program funded by the CT Department of Children 
and Families. The week brings together siblings ages 8-18 who have been separated in foster care for week of 
summer camp that includes sibling bonding activities in addition to typical camp fun.  This week is memorable 
to both the campers and camp staff and has been full with a waiting list the past two years. The Jett Foundation 
provided Camp Promise week here for the third year, for older youth and teens living with Muscular Dystrophy. 
The end of our summer brings two wonderful collaborations to C3KC. The American Academy of Dermatology’s 
Camp Discovery week is for campers with skin disorders who look forward to a week to enjoy camp life, not 
worry that they may look different than other campers, and share a bonding experience with each other and 
volunteers who have participated before them in the program.  This week is always fun because lots of medical 
students and dermatologists come for the week to provide support and see what the camp experience is all 
about. The Bureau of Education & Services for the Blind’s Camp Independence week closed out the summer 
season. Their motto is “it’s not what we can’t see but what we CAN DO!”  This week for youth with visual 
impairments featured tandem bicycle riding (on the back!), goal ball and beep ball tournaments (think of a 
soccer-like game with balls that produce sound), and more. The campers had a great time and the counselors 
learned a lot about themselves and ways to overcome challenges of living with little or no sight during this 
week of camp.  

• Nearly 80% of the families we served live at or below
the poverty level.

• 20% of the children we served have a disability.

• 25,100 nutritionally balanced meals were served at the
camp.*

• 673 School age children experienced a week of
environmental education.*

• 1499 children experienced the summer program.*

• The families of 133 children with special needs and 148
DCF committed children received respite from the
children's care while the children enjoyed a normative
experience, helping to reduce caregiver stress and
stabilize floster care placements.

2018 NUMBERS

*Drop from 2017 numbers due to weather impact on school calendars.



Channel 3 Kids Camp would like to thank 
the following companies and organizations 
for partnering with us. We rely on corporate 
sponsorships and in-kind donations to 
carry out our mission, improve and 
strengthen our core programs and update 
and maintain our grounds and facility.

Thank
You!



William & Alice Mortenson Foundation 
CT Alliance of Foster & Adoptive Families 
Shipman & Goodwin, LLP Lily Palmer Fry Memorial 
Trust
George A. & Grace L. Long Foundation 
Dime Bank Foundation 
Ahearn Family Foundation
United Bank Foundation
Northeast Expos
New Haven Register Fresh Air Fund 
Joseph S. Stackpole Charitable Trust 
Enterprise Holdings Foundation
Aaron Hollander Fund
Simon Hollander Fund
Dominion Energy Foundation
Ellen Jeanne Goldfarb Memorial Trust 
Harvard Pilgrim Healthcare
United Site
iHeart Media
New Britain Herald/Bristol Press
Best Cleaners
Jeanne Biafore
Greater Hartford Police FCU
Olenders
Mark Brown
Hebron Lions
Windsor Locks Lions
GHADA Foundation Inc.
GKN Foundation
Farmington Bank Community Fund
Charles Nelson Robinson Fund
Lucien B. & Katherine E. Price Foundation
Lions Club of New Haven
Savol Pool Company
Callahan Bowling Inc.
Wireless Zone Foundation for Giving
Berlin Lions
S&S Worldwide

Foulds Family Foundation 
Aon
Lucky Taco
Autumn Transportation
Peter Digiovanni and Friends
Active Media Services, Inc.
Candid Group, LLC
CTMA Holdings
For Our Children's Unlimited Success Inc. Hartford 
Hospital
Michael & Linda Collins
Meredith Kimberly
"Acoustic" Rick Sylvester
Robinson & Cole LLC
Law Office of Courtney P. Spencer LLC
Memory Lane Photo Solutions
Town Fair Tire Foundation Inc
Blair Landscaping
Windham Events, LLC
MedExpress Urgent Care
Cruise Planners
Starling Physicians
Greene Moving and Storage
Arnold Chase
Mizzy Construction
Cheney Tech
Ceres Foundation
General Dynamics
Chamber of Commerce of Eastern CT Foundation 
Highland Park Families Foundation
Hartford Sweat
Chelsea Groton Foundation
Brookfield Lions
CT Autocross & Rally Team Inc.
First Church of Christ Congregation in Glastonbury 
Speedway Children's Charities
Hermann Family Charitable Foundation

HAULING & RECYCLING INC.



BOARD OF DIRECTORS 2018

YEAR-ROUND CAMP STAFF

Susan Baroni-Schaeffer 
Corporate Relations Manager

Matt Bonneau  
Food Service Coordinator

Peter Carlin 
Facilities Assistant

Denise K. Hornbecker 
Chief Executive Officer

Donna Basler 
Chief Financial Officer

Joan L. Gurski 
Foundation & 

Government Relations 
Manager

Mark Harrington 
Director of Maintenance

Jana Tierney 
Special Events Manager

Brian Vance 
Chief Operating Officer

Sue Vining 
Director of Marketing 

Jes Vance 
Director of Programs

Deb Walters 
Office Manager

CHANNEL 3 KIDS CAMP | 73 TIMES FARM ROAD, ANDOVER, CT 06232
860-742-2267 | WWW.CHANNEL3KIDSCAMP.ORG | @channel3kcamp

Jillian G. Wood
President 

GW Association Management Solutions

Ron Perine 
Vice President 
Mintz + Hoke

Molly Devanney 
Secretary 

Highland Park Market

Matt Rich
Treasurer 

Rich Capital Financial Services LLC

Dr. Anton Alerte 
Pediatrician

Kevin Brown 
Mohegan Tribe Gaming Authority

Michael Collins 
ECHN

Glenn Salamone 
QSR Steel Corporation

Joseph Rubino
E-J Electric T&D, LLC

Ed Havens 
Imperial Oil

Ronnell Higgins 
Yale University

John Holt 
Nutmeg State Financial Credit Union

Danita Sulick 
Mulberry Street

Bettye Jo Pakulis 
State of Connecticut

Jan Rodrigue 

Carlos Rosario 
State of Connecticut

Scott Siedor 
Robinson & Cole, LLP

Laura Soll-Broxterman 
Laura Soll Public Relations, LLC

Kevin Hogan 
WFSB TV-3

Samuel Broomer
WR Berkley Corporation

Wilson Vega 
Global Imaging Systems

Hyacinth Yennie 

Merry Kimberley
2018

John E. Zahner 
Past President  
Edward  Jones




